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- | INTRODUCTION TO MARKETING exposes students to the managerial
| approach in understanding marketing decision making.

‘| This course emphasizes in developing the marketing mix and marketing
| strategies.

'SYNOPSIS

|3

None

| CO-REQUISITE (IF ANY):

| COURSE LEARNING OUTCOMES (CLO): |

Upon completlon;of this coUrse students should be able to - o
: | apply the concepts, principles and marketlng mix elements in marketlng
| decision making (C3, PLO1).

| propose marketing mix strategies in managing an organization
| marketing activities. (A3, PLO4).

display interpersonal skills in presenting currents issues in marketing
| (A3, PLOS5)

PROGRAMME LEARNING OUTCOMES (PLO) - DAC:

| PLO 1: Discuss knowledge of accounting and related field in an organization.

PLO 4 : Demonstrate effective communication to relevant stakeholders in all aspects of decision

making
PLO 5: Apply various types of digital application ethically and propose data driven solutions.

ASSESSMENT METHOD:

The course assessment consists of:
i. Continuous Assessment (CA) — 50%

ii. Final Examination (FE) — 50%

ssessment uantity ercentage (%
Quiz 1 5%
Test 1 20%
Presentation 1 10%
Mini project 1 15%




- | TEACHING

~ Topic

Neo |

SCHEDULE:

~ ToplComtent

| Recommended
| Contact Hours

- Assessment

_ Method |

- Week

1.0

OVERVIEW OF MARKETING

1.1 Explain core marketing concept.

1.2 Explain social responsibility roles
in marketing.

3 hours Lecture

Quiz 1
(W2)

W1

2.0

MARKETING ENVIRONMENT
2.1 Examine marketing environment.

2 hours
Lecture
2 hours Tutorial

3.0

CONSUMER AND BUSINESS MARKET

3.1 Explain consumer and business
Market.

3.2 Write the characteristic between
consumer and business market.

3.3 Examine the consumer behavior
and factors that influence the
growth of consumer behavior

4 hours Lecture
3 hours Tutorial

W1- W2

Test
(W4)

W2 - W3

4.0

MARKETING SEGMENTATION,
TARGETING AND POSITIONING

4.1 Examine marketing segmentation.
4.2 Explain market targeting.

4.3 Explain market positioning

5 hours Lecture
3 hours Tutorial

W4 — W5

5.0

PRODUCT, SERVICES AND BRANDING

STRATEGIES

5.1 Organise product and service
classification

4 hours Lecture

Test 2
(W8)

W6

6.0

PRICING STRATEGIES
6.1 Apply pricing strategies customer value
based pricing strategies

4 hours Lecture

w7

7.0

MARKETING DISTRIBUTION CHANNEL
7.1 Examine types of marketing distribution
channel

7.2 Examine supply chain management

7.3 Examine retailing and wholesaling

3 hours Lecture
3 hours Tutorial

W8 -W9

8.0

INTEGRATED MARKETING

COMMUNICATION

8.1 Explain integrated marketing
communication

8.2 Explain objectives of marketing
communication mix

8.3 Examine elements of promotional mix

8.4 Examine digital and social media
marketing

8 hours Lecture
2 hours Tutorial

Mini Project

(W12)

W10 - W12




9.0 |CURRENT ISSUES IN MARKETING

9.1 Exilain marketini analitics .
3.5 hours Tutorial

6.5 hours
Lecture Presentation W13 - W14
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