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INTRODUCTION TO MARKETING exposes students to the managerial 
approach in understanding marketing decision making. 
This course emphasizes in developing the marketing mix and marketing 
strategies. 
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D-REQUISIT

apply the concepts, principles and marketing mix elements in marketing 
decision making (C3, PLO1 ). 
propose marketing mix strategies in managing an organization 
marketing activities. (A3, PLO4). 
display interpersonal skills in presenting currents issues in marketing 
(A3, PLO5) 

PROGRAMME LEARNING OUTCOMES (PLO)- DAC: 

PLO 1 : Discuss knowledge of accounting and related field in an organization. 
PLO 4 : Demonstrate effective communication to relevant stakeholders in all aspects of decision 

making 
PLO 5: Apply various types of digital application ethically and propose data driven solutions. 

ASSESSMENT METHOD: 

The course assessment consists of: 
i. Continuous Assessment (CA) - 50%
ii. Final Examination (FE) - 50%

Quiz 1 
Test 1 
Presentation 1 

Mini project 1 

5% 
20% 
10% 
15% 
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